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The global growth gap

GDP Growth
% change, p.a.

forecast

Source: 

The Economist Intelligence Unit
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Asia’s progress
Slowed by the ‘global drag’ in 2011—but far from stopped

Source: 

The Economist Intelligence Unit
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Re-balancing, where it 

counts

China
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Value of domestic private consumption, 2014
(US$bn unless stated otherwise)
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Asia has headroom

Private Consumption per head, 2010

US$

Source: Economist Intelligence Unit
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Asia’s F&B growth 

trajectory
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Fast, Forward
Asia is becoming the new centre of global economic gravity...(relatively)

GDP, purchasing power parity (PPP) US$ trn. 2020.

Source: Economist Intelligence Unit, Country Data.
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China’s fleeting youth

Source: EIU
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Chinese consumers still 

knitting their own safety nets

Belying confidence—or 

underscoring it? 
The EIU’s 1q2010 survey of over 

2,500 Chinese consumers found 

over 90% optimistic about the 

future—but they still save a third 

of their income for rainy days.



The spectre of inflation turns 

into actual threats 

CPI
% change pa
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Inflation outlook 

shows upside risks
on-going worry for Asia’s 

policy makers and decision-
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Are we prepared for the 

mega-urban future?
Cities in China with 

populations over 1m
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