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Economic Opportunity 

[ƛƴƪŜŘLƴΩǎ ǾƛǎƛƻƴΥ ŎǊŜŀǘŜ

for every member of the global workforce



17K
connections 
are formed

9.5K
members 

apply to a job

30K
messages are sent

1.8M
feed updates 
are viewed

90
people add a new role

Every minute on LinkedIn globally 

¢ƘŜ ǿƻǊƭŘΩǎ Ƴƻǎǘ 
dynamic talent network

1.3 B 
Members

15M
Jobs

41K 
Skills

21K 
Courses

69M 
Companies



Join the Vevox session 

Go to vevox.app

Enter the session ID: 132-845-280

Or scan the QR code
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a Gen Z birth year?
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Who is Gen Z?

1997-2012

Gen Z Millennials Gen X Baby Boomers

1946-19641965-1980

11 to 28

Born:

Ages:

1981-1996

29 to 44 45 to 60 61 to 79

Gen Z is defined as the demographic cohort of individuals 
born in the years between 1997 to 2012 (ages 11 to 28 in 2025)
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How Old Members were when they Created LinkedIn Profiles

Member % Distribution % of Total Cumulative

Most members join and create LinkedIn profiles before 25.

Source:  LinkedIn Internal Data, APAC Member Base, September 2024
LinkedIn age and gender data is inferred based on first name and pronouns, and by graduation date. 

764K HK Gen Z
(out of 3M Hong Kong members)

97M APAC Gen Z
(out of 267M Globally)
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+46%
Growth in this talent pool 
on LinkedIn in the last 5 

years 

Talent in Hong Kong SAR is growing and more open to change

+91%
Increase in members in this 
talent pool identifying as 
ΨƻǇŜƴ ǘƻ ƴŜǿ ƻǇǇƻǊǘǳƴƛǘƛŜǎΩ 

year-over-year

Talent Pool Growth is calculated by comparing the current total number of LinkedIn members (as of Nov-25) within a defined talent pool to the total number of members in that same talent pool five years prior.
Growth in Openness to Opportunities is measured by comparing the total number of members in the talent pool who indicate they arŜ άƻǇŜƴ ǘƻ ƴŜǿ ƻǇǇƻǊǘǳƴƛǘƛŜǎέ ƻǾŜǊ ǘƘŜ ƭŀǎǘ мн ƳƻƴǘƘǎ όbƻǾ-24-Oct-25) compared to the previous 12 months 
(Nov-23-Oct-24).
IMPORTANT: For internal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms
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6 things Gen Z 
cares about

Source: Global Web Index, largest global internet user survey.
Respondents: Global Gen Z audience who are members on LinkedIn.
vǳŜǎǘƛƻƴǎΥ мύ ά²ƘƛŎƘ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǘƘƛƴƎǎ ŀǊŜ ƛƳǇƻǊǘŀƴǘ ǘƻ ȅƻǳέ нύ έ²ƘƛŎƘ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ Řƻ ȅƻǳ ŦŜŜƭ ŘŜǎŎǊƛōŜǎ ȅƻǳΚέ 

Purpose 
Driven

Sustain-
ability 

InclusionDigital

Well-
being 

Learning



6 things Gen Z 
cares about

Source: Global Web Index, largest global internet user survey.
Respondents: Global Gen Z audience who are members on LinkedIn.
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1. Purpose Driven

ÅPosition: Brands 
with position on 
social issues

Å Impact: 
Campaigns that 
show authentic 
impact

ÅContribution: 
Companies that 
contribute to 
communities

ÅMission: A 
mission they can 
believe in

Å Impact: Work 
creates visible 
impact

ÅPurpose: Leaders 
to connect 
corporate 
purpose to daily 
work

Consumers Talent
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2. Sustainability 

ÅProducts: Eco 
friendly products 
& low waste 
brands

ÅCost: Pay a 
premium for 
ethical production

ÅAuthenticity: Call 
out greenwashing 
publicly

ÅGoals: Work for 
companies with 
measurable 
sustainability goals

ÅTransparency: Want 
transparency on 
environmental impact

ÅPosition: Expect 
leaders to take a 
stand on climate 
issues

Consumers Talent
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3. Inclusion 

ÅDiversity: Expect 
diverse 
representation in 
ads and products

ÅSupport: Reward 
brands that speak 
to different 
identities

ÅExclusion: Avoid 
brands perceived 
as exclusive or 
outdated

ÅAttraction: Inclusive 
culture where they 
can show up as 
themselves

ÅResonate: Value 
leaders who listen to 
diverse voices

ÅSelection: Choose 
companies with fair 
opportunity and 
progression

Consumers Talent
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4. Digital First 

ÅMobile: Seamless 
mobile 
experiences

ÅSpeed: Brands 
with intuitive apps 
and fast service

ÅReal people: 
Follow creators 
and influencers 
for authenticity

ÅAgility: Adopt 
new tech quickly

ÅEfficiency: Digital 
tools that remove 
friction at work

ÅAdoption: Perfers 
mangers who 
communicate on 
modern platforms

ÅAutomate: Expect 
automated workflows 

ÅTech driven: 
Companies invest in AI 
and modern systems

Consumers Talent
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cares about

Source: Global Web Index, largest global internet user survey.
Respondents: Global Gen Z audience who are members on LinkedIn.
vǳŜǎǘƛƻƴǎΥ мύ ά²ƘƛŎƘ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǘƘƛƴƎǎ ŀǊŜ ƛƳǇƻǊǘŀƴǘ ǘƻ ȅƻǳέ нύ έ²ƘƛŎƘ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ Řƻ ȅƻǳ ŦŜŜƭ ŘŜǎŎǊƛōŜǎ ȅƻǳΚέ 

5. Well-being 

ÅWellness: Spend 
more on mental 
wellness, fitness and 
mindfulness apps

ÅReputation: 
Choose brands that 
promote healthy 
habits

ÅEase of use: Prefer 
flexible, low stress 
customer 
experiences

ÅSafe space: Care 
about psychological 
safety in teams

ÅFlexibility: Value 
flexibility and work 
life balance

ÅAuthenticity: 
Choose leaders who 
show empathy and 
care

ÅHuman: Support for 
mental health

Consumers Talent
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6. Learning & Growth 

ÅValue driven: 
Engage with 
content that 
teaches something

ÅHuman led: Follow 
creators who share 
skills and insights

ÅLearning: Invest in 
courses, micro 
credentials and 
development. 82% 
time on mobile

ÅEmpowerment: 
Constant growth 
opportunities

ÅClarity: Companies 
with clear career 
pathways

ÅCoach: Mangers who 
coach not command

ÅBespoke: Stay longer 
when learning is 
personalized and 
continuous

Consumers Talent
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Source: Mercerr, LinkedIn Learner Audience Report for Entry Level (<2 years)

2x
Professionals 
entering the 

workforce today are 
on pact to hold 2x 
as many jobs over 

their careers 
compared to 15 

years ago. 

Upskilling Interests & Learning Habits 

What are the fastest growing skills among Gen Z?

Microsoft BI Suite

Artificial Intelligence (AI)

Financial Economics

Canva

Multivariate Statistics

Environmental, Social, and Governance (ESG)

Product Management

Analytical Chemistry

Quantitative Finance

Deep Learning

Learn on the Go:

Do 82% more of 

their learning on 
mobile

Invest Their Time:

Watch 24% 

more hours of 
video



How can we move 
this forward to attract, 
hire, and retain the 
right Gen Z or talent.

Good news! There is 
no better time than 
now.

How do we work 
through the current 
process or resource 
constraints?



DATA CENTERS

2

PUBLIC DATA

1

PLATFORMTRUSTED

4

LINKEDIN 
ECONOMIC GRAPH

LARGE LANGUAGE 
MODELS

3

LLM

22
PMM/TC Slide on how AI is integral across the whole LinkedIn 
Ecosystem, including our upcoming LiHA Product



As the world's largest AI-powered professional network, 

our data fuels our integrated talent approach

Real-Time Talent 

Market Data

Recruitment and talent intelligence 

tools based on real-time talent trends

Course 
Recommendations

Learners receive tailored courses 
based on trends in their role and 

industry

Manager 
Development Paths

Targeted learning content surfaced to 
managers based on team feedback  

Targeted Job
Recommendations

Job recommendations based on 
member skills, experience and 

interests 

Learning Roadmap

Learning courses developed 
based on Industry and skill trends

360 Benchmarking

Leaders gain insight on their 
ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ǊŀƴƪƛƴƎ ŎƻƳǇŀǊŜŘ 

to industry competitors

140K 
Schools

41K 
Skills

62M 
Job 
Seekers

69M 
Companies

1.3B
Members

PMM/TC Slide on how AI is integral across the whole LinkedIn 
Ecosystem, including our upcoming LiHA Product



LinkedIn helps you 
hire for today and 
build for tomorrow

Hiring Solutions Learning Solutions

LinkedIn / Talent Insights

ATTRACT HIRE DEVELOP RETAIN

1. Attract talent that connects with 

your mission and purpose

2. Develop your workforce with future 

ready skills as your industry 

transforms

3. Retain your people by making 

career opportunities visible and 

attainable within your 

organization

LinkedIn A.I. capability ς Microsoft / openAI 



Thank you
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